Table Grape Study Tour to Cape Town, South Africa
        February 17-27, 2008

· South Africa is the largest exporter of counter seasonal table grapes to the EU, and exports more than 200 million kgs.of table grapes per year; (16 million boxes in a weight of 4.5kg) is the forth exporter of table grape in the world;
· South Africa exports must meet all EU regulations;

· South Africa has strong linkages to EU buyers and understands the value-added requirements of EU customers; and 

· South Africa’s distance from EU markets has stimulated the table grape industry to develop some of the most advanced post-harvest handing systems in the world for fresh table grapes.

Achievements: 

· 5 Macedonian companies traveled to South Africa and enjoyed a unique opportunity to study some of one of the best table grape vineyards and growing, pre-harvest and post harvest practices;    

· A Macedonian table grapes expert, and Professor from the Facility of Agriculture, accompanied the study tour members’;

· Representatives from the South African Table Grapes Institute helped AgBiz to organize the Study Tour and accompanied the participants during their tour of modern table grape facilities; 
· Leaders of the five Macedonian table grape firms who participated in the study tour were exposed to the new technologies and practices available to suppliers of quality, value added table grapes to EU markets;
· Tour participants studied integrated production and post-harvest systems that would allow Macedonian companies to competitively export their existing varieties to EU and regional markets;
· Participants learned how these new systems can enable their fresh grapes to meet EU supermarkets’ self life and presentation specifications;
· The study tour improved participants’ appreciation of the necessity to understand and conform to responsible agrichemical chemical use, and the stringent post-harvest residue requirements of EU markets; 

· South African participants demonstrated advanced pack-house systems and lay outs for fresh grape handling that will result in highly competitive value-added products;
· Participants now understand which varieties and packs are most acceptable in EU markets;  
· After the study tour, the five company owners meet and discussed actions that need to be taken in Macedonia to enhance the competitiveness of Macedonian table grapes in regional and EU markets. The group identified two types of actions that need to be undertaken – those required at the individual company level and common needs which can be best addressed by an organized grouping of producers and marketers. 

Company level:

· Implement a “drop by drop” irrigation system;

· Establish a modern packing center to provide value added table grape products; and 
· Undertake agro-technical measures such as proper treatment of the grapes during the entire growing process.

Common needs:

·  Establish a table grape association to represent the interests of producers and marketers;
·  Conduct an assessment of current domestic table grape production and marketing;
·  Engage a short term technical assistance consultant to improve post-harvest handling; and
·  Organize a study to where table grapes are grown using a vertical trellising system.[image: image1.png]
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